


KK BURO

Boutique agency specializing In
cultural communications

We promote cultural products.
We work with Russian and international projects in
the field of culture and creative industries.


https://kkburo.com/en/

LEADERSHIP

ANASTASIA VOLKOVA

Founder

Anastasia has over 10 years of experience in the field of PR and cultural communications. She conducted PR campaigns for the Agency. Art Ru,
Pyotr Konchalovsky Foundation, Frolov Gallery, Stas Namin Theater, Jewish Museum and Tolerance Center, MARS Center. For the British
Council in Russia, together with the team, she implemented communication campaigns to support the UK-Russia Year of Language and
Literature 2016 and Year of Science and Education 2017. As an expert and journalist she has contributed to Artguide.ru, Colta.ru, Harper’s
Bazaar Art, Interview Russia and Snob.ru. In 2018, she founded KK BURO cultural communications agency.

Anastasia is a Member of the Expert Council of the Silver Archer National Award, one of the most prestigious PR awards in Russia.

Education: Journalism and Public Relations (BA) — Lomonosov Moscow State University, History of Arts (MA) —Russian State University for the
Humanities.



OUR SERVICES MEDIA RELATIONS

We deliver a comprehensive promotion for cultural products: Development of PR campaigns
engage with the Media, advertise in Telegram, maintain Social
Media and website, produce attractive content. S o 2Al

Holding events for journalists: press

launches, press conferences, press tours \
(online, offline) /
TELEGRAM

Special projects

Datab f 500+ thematic
TERERE | SMM & DIGITAL
channels
PRODUCTION / |
Selection of channels for effective Social media strategy and
management

advertising placement

\ Copywriting, editing and
Setting up advertising campaigns translating texts (RU/ENG)
Writing texts and creating visuals

Opinion leaders engagement Design for promo materials

Channel launch (bloggers, Instagram
influencers) \

Photo and video
content creation

Website support
B
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AWARDS

SMLLL

AGENCIES HUB

SMALL AGENCIES HUB

Community Member of small independent
agencies of Russia and the CIS.

SM_CLL

MPEMUSA

SMALL PRIZE

SMALL 2020 Award for the best B2C
campaign: PR-support of the UK-Russia Year
of Music 2019.



PROJECT

PRESS OFFICE FOR T
FESTIVAL”

SEPTEMBER- DECEMBER 2018

T Festival is an international multidisciplinary festival that combines classical music, visual art,
poetry and performance. The Tretyakov Gallery contains iconic halls with works of XX Century
art, providing the perfect setting for a festival. The project is supported by Triumph Gallery - one
of the leading contemporary art galleries in Moscow. September - November 2018 five exquisite
events for the intellectual public will take place behind the closed doors of the Tretyakov
Gallery. For the first time live classical music, poetry and performance will  fill the space with
works of prominent Russian artists of the XX century.

CLIENT: Triumph Gallery.

GOAL: To lead on press office service for the festival in order to attract key audience
attention and to build up positive image of the “T Festival” brand.

TOOLS: Establishing partnerships with the target media; press releases copywriting
and distribution; news pitching and follow-up; providing comments from the speakers;
coordination of the interviews.

RESULTS: A number of media outcomes resulted from day-to-day work on earned (initiated)
coverage: Forbes Life; Forbes.ru; Kommersant.ru; Kommersant Style; Vedomosti; Business
FM radio; Kultura radio; Hello magazine; Russkiy Pioner magazine; Sapsan; Vogue etc.
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PROJECT

“FABERGE STYLE.
EXCELLENCE BEYOND
TIME” PRESS OFFICE

NOVEMBER 2018 - JANUARY 2019

GOAL: To announce exhibition in the international media, including ltalian, French, German

media outlets. “Fabergé Style: Excellence Beyond Time” exhibition featured more than 400

artworks, gathered from the Faberge Museum in Baden-Baden (Germany), State Hermitage
Museum in St. Petersburg (Russia) and private collections.

CLIENT: Museum “New Jerusalem”.

TOOLS: Target media pool of 100+ media contacts were developed from the scratch. To
announce the exhibition in the international media press kit in 3 foreign languages (FR, IT, ENG)
was prepared and distributed through the target media list. Quotes collection and small
interviews of the key speakers were used to initiate coverage.

RESULTS: Project gained a coverage in a number of media outlets and blogs, including Russian
Art + Culture (ENG), Royal Russia (ENG), Russia Beyond (FR), Russie Info (FR), Preziosa
Magazine (IT), Gioiellis (DE). Euronews (IT) produced a report about the exhibition. 20+ media
mentions in the life-style and Russian culture focused media. Communications with the media
resulted in requests regarding a press trip to the museum from the leading newspapers and
magazines, including L’'Echo (BE) and Marie Claire (IT).
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PROJECT

PR SUPPORT FOR “STUDY
UK: DISCOVER YOU”
EXHIBITION

NOVEMBER 2018 - FEBRUARY 2019

GOAL: To promote the exhibition of the British education in Moscow. To deliver the key message
for the Russian audience that the British education is the best in the world.

CLIENT: Education Consultancy Management.

TOOLS: A number of media partners including Lenta.ru, Afisha Daily, T&P, Mel, Mixmag and
KudaGo supported the project (banners, media and social media coverage). Comments for the
articles were collected from the celebrities and influencers. 3 press releases about the exhibition
programme were prepared and distributed to raise awareness of the key audience. A list of
topics for coverage were developed and provided for the journalists. Some articles were
prepared from scratch. 1 celebrity interview was produced specially for the project (musician
Lokiboi for Afisha Daily).

RESULTS: 30+ publications in the media, including 10 articles and 5 interviews. Among the
celebrities and opinion leaders engaged: Lokiboi (musician), Leonid Alexeev (fashion designer),
Masha Budrute (nutritionist), Jonathan Mildenhall (marketing director Airbnb), Maxim Buev
(Dean, Faculty of Economics, European University at St. Petersburg).

According to data provided by PR News - Communications Research Company, media
campaign resulted in 11+ M RUB PR Value, 17+ M Media Outreach.
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PROJECT

"RUSSIA-K" PRESS TRIP
TO LONDON, OXFORD
AND NOTTINGHAM

NOVEMBER 2018 - JANUARY 2019

GOAL: To promote British science and education for the Russian audience.
CLIENT: Cultural and Education Section of the British Embassy in Moscow.

TOOLS: A press trip was arranged for a TV crew from the “Russia-K” broadcaster. We planned a
trip itinerary, negotiated the interviews with the scientists (Nobel prize winner, molecular biologist
Richard Henderson, chemist Martyn Poliakoff, neuroscientist Karl Friston), coordinated the
filming in London, Nottingham and Oxford. We also arranged mini-interviews with the Russian
students from the British universities: UCL, University of Nottingham, Oxford Brookes University.
All the travel issues, including obtaining visas, booking flights and accommodation, arrangement
of a transfer inside the UK were also facilitated by KK BURO.

RESULTS: An episode was aired in March 2019 on “Russia-K” broadcaster (“Black holes, White
spots” programme) and it’'s available online.
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https://tvkultura.ru/video/show/brand_id/20863/episode_id/2130909/video_id/2158011/viewtype/picture/

PROJECT

PR SUPPORT FOR THE
"SUSTAINABLE SHELL"
EXHIBITION

MAY 2019 — JULY 2019

GOAL: To announce exhibition in the Russian media outlets, as well as to raise awareness
around educational programme in the social media.

CLIENT: VDNH

TOOLS: Press releases about exhibition and educational programme were prepared and
distributed through out 150+ media list. 12 journalists and fashion experts visited the exhibition
preview. Moskva 24 channel broadcasted news about the event. Both exhibition and educational
programme were supported in the social media (3 times per week posting on Instagram and
Facebook, creation of events on the Facebook, live Facebook broadcasts etc.)

RESULTS: Project gained a 55+ media mentions, including 2 TV and 4 radio broadcasts, 10
articles and 4 interviews. News and articles were sorted out by the leading fashion and life-style
press, including SNC.ru, Kommersant Style, Elle.ru, Cosmo.ru, Saltmag, Modmod.ru, etc.
Among media partners who supported the exhibition and educational programme were
Artuzel.ru, Saltmag.ru, The City, Govorit Moskva (94,8 FM), TimeOut.ru.
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PROJECT

UK-RUSSIA YEAR OF MUSIC
2019 PRESS OFFICE

MARCH 2019 — MARCH 2020

GOAL: To create and sustain engagement around the YoM programme in Russia for target
audiences. Promote key messages using PR tools. Ensure a high level of visibility and brand
awareness of YoM.

CLIENT: Cultural and Education Section of the British Embassy in Moscow.

TOOLS: 24/7 press office support for 234 events across Russia. We were responsible for PR
strategy development and implementation plan, media partners engagement, managing
media inquiries, initiating media coverage, managing journalists at the events, negotiating
with partners re YoM branding materials, conducting press trips and press conferences and
providing final press clipping and report.

RESULTS: Total number of YoM media mentions — 2705*. Potential Media Reach — 828,4 min
people*. 6 press trips organized for Russian journalists. 3 press launches successfully
conducted. 14 media partners engaged to cover YoM programme across Russia. 30+ times Year

of Music events were picked as “Editor’s Choice” in the target media.

**Data provided by Medialogia, media monitoring and analysis system.




PROJECT

PR SUPPORT FOR THE
"‘BRITISH LITERATURE TODAY”

JULY 2019

GOAL.: To raise public awareness and engage new audience for the seminar.
CLIENT: Cultural and Education Section of the British Embassy in Moscow.

TOOLS: We devised and led a press trip to the seminar “British Literature Today” at Yasnaya
Polyana within the framework of the UK-Russia Year of Music programme. The press trip
gathered literary critics and journalists from the leading Russian media. Among the participants
were Egor Mikhaylov (Afisha Daily), Natalya Lomykina (Forbes Style and Radio Sputnik by RIA)
and Mark Marchenko (@vamchtetsam Telegram channel).

As a part of the media campaign, we arranged an exclusive interview for the YoM media partner
Lenta.ru. Natalya Kochetkova (Lenta.ru contributor) was the first to talk with Glyn Maxwell and
Lavinia Greenlaw before they departed to Yasnaya Polyana. For BBC Russian Service we
produced an article based on the open talk by Fiona Maddocks and Nina Nazarova held in the
Rudomino Library for Foreign Literature.

RESULTS: The press trip and PR campaign resulted in wide and positive media coverage. 6
interviews, 2 TV reports, 4 radio broadcasts, 35+ news were sorted out by the target media
outlets, including Lenta.ru, Radio Sputnik by RIA, Afisha Daily, BBC Russia, TV Kultura,
Colta.ru, Forbes Style, etc.
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PROJECT

PRODUCTION OF THE
"NEW CLASSIC”
DOCUMENTARY

MARCH 2019 - SEPTEMBER 2019

GOAL: To tell about innovators in classical music by the example of famous British and
Russian representatives. Show that modern classics are diverse and may be of interest
to the general public.

CLIENT: Cultural and Education Section of the British Embassy in Moscow.

TOOLS: We developed a script for the film, agreed on the choice of speakers with the
customer (composer Gabriel Prokofiev, director of Chineke! Orchestra Chi-chi Nwanoku,
violinist Charlie Siem, music consultant Nick Winter, director of the Helikon Opera Dmitry
Bertman), arranged interviews with them. We organized and conducted the filming
process in Moscow and London, produced the film and agreed to broadcast it on the
Russian federal channel.

RESULTS: The film was released on the OTR Channel and it’s available online.



https://otr-online.ru/kino/novaya-klassika-3745.html

PROJECT

GIFT OF LIFE GALA
PR-SUPPORT

JANUARY 2020

,,,,,,

GOAL: To obtain awareness around the event and receive mentions of Gift of Life brand in
the media.

CLIENT: Gift of Life charity.

TOOLS: We updated a media list, collected quotes from the celebrity speakers, prepared A B\ |
and distributed a press release and initiated coverage in the target media, including life-style = 4
and UK-based Russian media.
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RESULTS: 20+ publications, including photo reports, news articles and reviews in the target
media - RIA Novosti UK, Kommersant UK, Zima Magazine, Afisha London, New Style
Magazine, Russian Roulette, OK, Hello, Sobaka.ru.
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PROJECT

WORK WITH JOURNALISTS
AND BLOGGERS FOR THE
"LIKBEZ" ART PROJECT

OCTOBER 2020 - DECEMBER 2020

GOAL: Strengthening the positioning of the brand as an interactive, educational and
entertainment project in the field of classical music.

CLIENT: "Likbez" Art Project - organizer of interactive concerts of classical music.

TOOLS: We build relations both with the target media and with relevant Instagram bloggers.
The main speaker of the project was a well-known pianist Polina Osetinskaya, through an
interview with whom the campaign was built. Co-hosts of the event Inna Smirnova and Anna
Paklina also acted as spokespeople. Selected Instagram bloggers were invited to the concert.
After the event they shared their impressions in posts and stories with the tag @avlikbez.

RESULTS: 20 news, 5 interviews, 2 TV spots, 1 live broadcast. Media: TASS, Forbes
Woman, Belcanto, Classical Music News, Colta, The City, TV Russia-K, radio Orpheus,
Vera, Kultura; Mayor of Moscow website. 8 blog posts on Instagram with a total
engagement of 1.5K likes.
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PROJECT

PR SUPPORT FOR THE
UK-RUSSIA CREATIVE BRIDGE

FORUM 2021

FEBRUARY 2021 — MARCH 2021

GOAL: Create and sustain engagement around the Forum in Russia for target audiences:
arts and creative economy professionals, as well as wider audience interested in additional

education.

CLIENT: Cultural and Education Section of the British Embassy in Moscow.

TOOLS: Our priority was to work with digital media outlets and Telegram channels to
spread links to the Forum events. We brought up media partnerships with Afisha Daily
(leading entertainment media in Russia), People in Culture (a professional resource for
cultural managers) and Culture.ru, which streams live broadcasts of cultural events. We
arranged interviews with the British speakers and Forum curators. The important part of the
campaign was dedicated to Telegram. We worked with Telegram channels to generate both
paid and organic posts about the Forum.

RESULTS: PR campaign resulted in 30+ media mentions with cumulative reach of 5,6 M,
as well as 50+ Telegram posts that reached 85 K.
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PROJECT

INSTAGRAM AND PR
SUPPORT FOR "EXPERIMENT”
PHOTO GALLERY

APRIL 2021 — ongoing

GOAL: To build up public and media awareness around the Gallery.
CLIENT: "Experiment" is an online gallery of contemporary Russian photography.

TOOLS: Creation and development of the gallery's Instagram account, page design,
content management, community management, targeted advertising, cross-promotion, 24/7
support for gallery activities. PR launch of the project: publications were initiated in targeted
media and Telegram channels. Artguide, Colta.ru, AD, Design-Mate, Tatlin, Paper, Sobaka
NN wrote about the project. An interview with the director of the gallery, Irina Golinskaya,
was published on Photographer.ru. Playboy released a longread with a selection of photos
from the gallery's portfolio. Announcements were posted by the leading thematic Telegram
channels about art and photography, design, urban leisure and entertainment, their
coverage was 25K.

RESULTS: 21 publications in the media, 15 in Telegram. Our work in Instagram continues.
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https://www.instagram.com/experiment_photogallery/

PROJECT

PR-SUPPORT FOR "BRITANKA
DEGREE SHOW 2021"

JULY — AUGUST 2021

GOALS: Strengthening the image of BHSAD as a leader in education in the creative
industries in Russia.

CLIENT: BHSAD (Universal University).

TOOLS: We brought up fruitful partnership with Design Mate media outlet (11 publications).
The exhibition was attended by 15 journalists and Telegram bloggers, including InStyle, The
Blueprint, Design Mate, Typical Moscow, Photographer.ru, Telegram channels “ | hate
Fashion”, “Two ladies in Moscow”, etc. The opening was attended by a film crew of the
“Friday” TV channel, which released the story in the News program. A long read was

compiled for Rusbase media outlet with comments from BHSAD graduates and mentors.

RESULTS: 40 publications in the media about the project, 30 announcements in Telegram
channels (paid and initiated). 1.3M is the total coverage of media outlets, including TV
broadcasts. 68K is the total reach of posts in Telegram.




PROJECT

INSTAGRAM COMPETITION
#HMYECORULES

NOVEMBER - DECEMBER 2021

GOAL: To promote greater environmental responsibility among target audiences across
Russia.

ORGANIZERS and PARTNERS: British Embassy in Moscow, Greenpeace in Russia, +1
City, Skillbox, 7x7 Horizontal Russia.

TOOLS: We developed the concept and the mechanics, attracted 15 eco-bloggers from
different cities of Russia to cooperate. We agreed with the celebrity, journalist and
eco-activist Irena Ponaroshku (2.4M subscribers in Instagram) to be an Ambassador for the
contest. We brought up effective partnerships and initiated coverage in the target media.

RESULTS: People from all federal districts of Russia participated in the competition. An
expert jury selected the winners from 565 creative posts. The total coverage of posts by
bloggers and partners was 500K. 330 people subscribed to Instagram
@britishembassymoscow in 2 weeks of the project.
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CONTACT US:

anastasia.volkova@kkburo.com
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